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01. Auditorio Emel,
Site Specific

02. Braamcamp Freire,
CVDB arquitectos

03. Lisbon Polytechnic
Institute, Joao Luis
Carrilho da Graca
Arquitectos

04. Rainha Dona Leonor
High School, Atelier Dos
Remédios

05. Garo do Oriente,
Santiago Calatrava

06. Ulisseia, JQTS

07. PLMJ Office,
Ricardo Bak Gordon

08. Sun Tan, DC.AD +
Mariana Peralta

09. Bureau’s office,
Bureau Architects

10. Casa do Monte, Leopold
Banchini, Bureau Architects

11. Intendente 57, Ana Costa,
arquitectura and design
Ida

12. Casa da Severa, José
Adriao Arquitectos

13. Gosta do Castelo,
Anténio Costa Lima

14. Praca Nova do Castelo de
Sao Jorge, Jodo Luis
Carrilho da Graca
Arquitectos

15. {\telier Museu Julio Pomar,
Alvaro Siza Vieira

16. Musa da Bica, RAR.STUDIO
17. Second Home, selgascano

18. EDP Headquarters,
Aires Mateus & Associados

19. Fundacao Oriente
Museum, Joao Luis
Carrilho da Graca
Arquitectos

20. Bar & Pavilion Belém,
Ricardo Bak Gordon

21. Museu Nacional Dos
Coches, Paulo Mendes
Da Rocha, Bak Gordon
Architects, Mmbb
Arquitetos

22. Alcantara Wastewater,
Aires Mateus, Frederico
Valsassina, Joao Nunes

23. Untitled House, JQTS

24. Casa das Histérias Paula
Rego, Souto de moura

edited by Laura Mucciolo
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Auditorio Emel

project

tipology culture

architect ~ Site Specific

realization 2014

address  Alameda das Linhas de

Torres 198 200, 1750-
150

project  Garo do Oriente
tipology ~ public space

architect Santiago Calatrava
realization 1998
address  Av. Dom Joao I, 1900-

233

02

project  Braamcamp Freire
tipology  school

architect CVDB arquitectos
realization 2012

address  R. Dr. Gama Barros 2,

1675-175 Odivelas

06

project  Ulisseia

tipology  cultural center

architect  JQTS

realization 2019

address  Av. Infante Dom
Henrique Edificio Beira
Rio, Armazém P, 1950-
408

03

project  Lisbon polytechnic
institute

tipology ~ school

architect Jodo Luis Carrilho da

Graca Arquitectos
realization 2008
Campus de Benfica do
Instituto Politécnico de
Lisboa, 1500-651

address

07

project  PLMJ Office
tipology office
architect Ricardo Bak Gordon

realization 2017-2019
address  Av. Fontes Pereira de
Melo 43

04

Rainha dona leonor

project
high school
tipology ~ school
architect  Atelier dos Remédios
realization 2011
address  R. Maria Amalia Vaz de

Carvalho 20, 1700-330

08

project ~ SUN TAN

tipology  restaurant

architect DC.AD + Mariana
Peralta

realization 2020

address  R. do Forno do Tijolo

26A, 1170-136
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project  Bureau’s office
tipology  office

architect Bureau architects
realization 2020

address  R. Sol a Santana 35

R/C, 1150-342

13

project  Gosta do Castelo
tipology  restaurant

architect Anténio Costa Lima
realization 2021

address  Costa do Castelo 138,

1100-129

10

project  Casa do Monte
tipology house
architect Leopold Banchini,

Bureau architects
realization 2019
Largo Monte, 1170-107

address

14

project  Praca Nova

tipology museum

Jodo Luis Carrilho da
Graca Arquitectos
realization 2010

Largo de SantaCruz do
Castelo 1100-129

architect

address

project

tipology
architect

Intendente 57

house

Ana Costa, arquitectura
and design Ida

realization 2020

address

project

tipology
architect

Largo do Intendente, 57

Atelier Museu
JUlio Pomar
museum

Alvaro Siza Vieira

realization 2013

address

R. Vale 7, 1200-474
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12

project

tipology
architect

Casa da Severa
cultural center
José Adrido Arquitectos

realization 2012

address

16

project

tipology
architect

Largo Severa 7, 1100-
588

Musa da Bica
restaurant
RAR.STUDIO

realization 2019

address

Calcada Salvador
Correia de Sa 2A
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project  Second Home
tipology ~coweorking

architect  SelgaScano
realization 2017

address  Mercado da Ribeira,

Av. 24 de Julho

2]

project  Museu Nacional Dos
Coches

tipology museum

architect Paulo Mendes Da
Rocha, Bak Gordon
Architects, Mmbb
Arquitetos

realization 2015 |

address  Av. da India 136, 1300-

300 Lisboa

18

project  EDP Headquarters
tipology office
architect  Aires Mateus &

Associados

realization 2015

address  Av. 24 de Julho, 1200-
109

22

project  Alcantara Wastewater
tipology  infrastructure
architect  Aires Mateus, Frederico

Valsassina, Joao Nunes
realization 2011
address  Av. de Ceuta 130A

19

project  Fundacéo Oriente
Museum

tipology ~museum

architect Carrilho da Graca

Arquitectos
realization 2008
Doca de Alcantara
Norte, Av. Brasilia,
1350-352

address

project  Untitled House

tipology house

architect JQTS

realization 2021

address R. do Alto da Luz 168,

Alcabideche, Cascais

20

project  Bar & Pavilion Belém
tipology bar/restaurant
architect Ricardo Bak Gordon
realization 2020

address  Estacgéo Fluvial Belém

Transtejo, 1300-598

project  Casa das Histérias
Paula Rego

tipology museum

architect Souto de Moura

realization 2009

address  Av. da Republica 300,

2750-475, Cascais




the place to sell
Marco Casamontsi

Un errore in cui si incorre molto spesso & quello

di classificare I'architettura degli spazi commerciali
nell’'ambito dell’interior design o della decorazione
d’interni, quando in realtd si tratta di vere e proprie
opere di architettura il cui contesto non & dato
dall’‘ambiente circostante, inteso in termini di paesaggio
urbano, ma dai prodotti e servizi che vengono
commercializzati all’interno degli ambienti

di esposizione e vendita.

A frequent error is classifying retail
spaces as pertaining fo the sector

of interior design, when what they
really are is works of architecture
whose context is not given by their
surroundings, in terms of urban
landscapes, but by the goods and
services that are handled inside,

in the showrooms and displays.
Increasingly, architecture is asked to
construct a virtual landscape inhabited
by objects or consumer goods that are
the dominant elements of a set designed
to exalt the characteristics of the
particular product.

Carlo Scarpa, Negozio Olivetti, Venice,
Piazza S. Marco, Veneto, ©Mark E. Smith /
SCALA, Florence.



Sempre piu spesso |'architetto & chiamato a costruire un
paesaggio virtuale abitato da oggetti o beni di consumo
che sono i protagonisti di uno scenario progettato per
esaltare le caratteristiche di quel determinato bene.

I fruitore del negozio & un ospite, un turista all’interno
di una cittd, e come tale osserva, ammira, visita,

tocca, prova e ovviamente é sollecitato all’acquisto

da messaggi multipli di cui lo spazio architettonico,

ed il suo allestimento, costituiscono uno degli elementi
fondamentali per attivare il desiderio di possesso.
Potremmo inoltre paragonare lo spazio del negozio ad
un teatro e provare a immaginare il lavoro dell’architetto
come una attivitd complessa, simile all’'opera dello
scenografo e del regista messi insieme: poiché come
quest'ultimo deve lavorare per la messa in scena di una
storia che ogni prodotto & chiamato a narrare, e al pari
del primo deve immaginare e disegnare il luogo

e lo spazio in cui la scena si svolge.

Ma contrariamente al teatro lo spettatore, cioé il fruitore,
é parte stessa della scena e quindi la vicinanza obbliga
alla perfezione esecutiva dei dettagli, alla cura estrema
dei particolari, all’attenta scelta dei materiali impiegati.
Un’altra necessita che avvicina lo spazio del negozio

al mondo dello spettacolo dal vivo, o piu in generale al
mondo delle esposizioni, consiste nell’estrema attenzione
che deve essere dedicata allo studio della corretta
illuminazione poiché, parafrasando la conosciutissima
definizione di Le Corbusier, & assolutamente vero

che I'architettura — del negozio in questo caso —

¢ il gioco dei prodotti sotto la luce.

Sul tema si sono cimentati i pit grandi architetti nel
corso del XX secolo: da Frank Lloyd Wright a Carlo
Scarpa, da Hans Hollein - famosissimo il suo negozio
di candele a Vienna - ai contemporanei Rem Koolhaas
e Herzog & de Meuron per Prada, David Chipperfield
per Versace e molti altri autori conosciuti per opere di
ben altre dimensioni, a significare che I'architettura del
negozio non & figlia di un dio minore.

The visitor to the shop is a guest,

a tourist in a city, and as such observes,
admires, explores, touches, tries and is
obviously urged to purchase by multiple
messages, of which the architectural
space and its decor are fundamental
elements in fostering that desire

of possession.

We could also compare the interior

of the shop to a theater, and try

to imagine the work of the architect

as a complex activity, similar to the work
of the set designer and director
combined; because like the latter, he
must work to set the scene of a story that
every product is called upon to narrate,
and like the former, he must imagine and
design the location and the stage on
which that scene takes place.

But unlike the theater, the spectator, that
is, the shopper, is himself or herself part
of the scene and that vicinity requires
perfect execution of the details, and
exireme attention to the arrangements,
as well as the thoughtful selection

of materials used.

Another requisite that makes the shop
similar to the world of live entertainment,
or more in general, to the world of
exhibition, consists of the extreme
attention that must be devoted to the
study of correct lighting because,
paraphrasing the well-known definition
of Corbusier, it is absolutely true that the
architecture — of the shop in this case

— is all about the play of the products
under the spotlight.

On this subject, the greatest architects
of the 20th century have honed their
skills: from Frank Lloyd Wright to Carlo
Scarpa, from Hans Hollein — famous

for his candle shop in Vienna - to
contemporaries like Rem Koolhaas and
Herzog & de Meuron for Prada, David
Chipperfield for Versace and many
other authors known for works of very
different dimensions, just to say that
retail architecture is not the child

of a lesser god.



